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Local Independent Business

Business Owners & Managers

Part of Go Local's economic sustainability development plan, is our charge to raise awareness
about how vital supporting local business is to our community and local economy. We have public and
private sponsorship budgeting to help jump start our movement by word of mouth, t.v. advertising,
public events, farmer’s markets, and print advertising (Tacoma News Tribune, Tacoma Weekly,

The Volcano along with many others).

Innovative Marketing in conjunction with Go Local are currently designing the 2009/2010
Go Local Informative Business Guides. This service is free to Local Independent Businesses.
Be included, and let us help market your LLIB this year! Inquire about becoming a Go LL.ocal Member.

* To be included please submit A, B, & C via email to Getlnvolved.GoLocal@gmail.com *

/) Business Bio. up to 75 wotds - “We’ve been established for xx years - serving all your local needs for..”
B) Promotional Offer to entice consumers to do business with you ~ We incourage creativity! ~

() Logo or graphic to be used in guides.

National Go Local City Statistics

Sales Percentage Difference From Previous Holiday Season
(National survey by AMIBA®), local businesses with & without buy local campaign)
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CFor more info please visit www.SupportYourNeighborhood.com/ Resources.html)

By bringing local customers, local business owners, and community together using sustainable
methods, we support each other and build a strong foundation for our economic future!
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